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FORMS NEW ENTITY
AdityaBirla Cap
Banks on New
App to Double
Customer Base

Our Bureau

Mumbai: Aditya Birla Capital
(ABCL), the non-banking fi-
nance company of the $65 bil-
lion cement-to-fashion conglo-
merate plans to double its cus-
tomer base in the next three ye-
ars riding on a new digital
application which will allow
the company to lend, sell insu-
rance and also offer payment
solutions tocustomers.

The financial services compa-
ny expectstoadd 30 million new
customers in the next three ye-
ars, tapping dealers, vendors,
and distributors besides retail
customers in its ecosystem, do-
ubling its customer base from
the current 35 million.

Chairman Kumar Mangalam
Birla said the Aditya Birla Gro-
up will tap the 250 million custo-
mersacross the group, its 250,000
MSME partners
and also its
Aditya Birla 187,000-strong
Capital Digital  workforce as it
issetupasa secks to expand
directselling  its financial bu-
agentof ABCL  siness through
earningfees  the Aditya Birla
andhousedat Capital Digital
arms-length (ABCD)applica-
basisandwill  tion housed un-
operate the der a wholly ow-
ABCD app ned subsidiary

of ABCL.

ABCD will be a separate entity
at an arms-length basis acting
like a direct selling agent of
ABCL for which it will earn fees.

ABCL chief executive Vishak-
haMulyesaid thedigitalapplica-
tion will provide a new engine
for growth. “This is a large new
engine which will help us grow
atscale. We have 400,000distribu-
tors and vendors and 800,000 po-
ints of sale. But so far each pro-
duct was a separate company
Henceforth we have to work asa
team. The launch of thisapplica-
tion is a very important develop-
ment in the context of the conso-
lidation of lending companies
for which we have already appli-
ed to RBI and are awaiting court
procedures,” Mulye said.

Last month, the company an-
nounced that Aditya Birla Fi-
nance, the lending subsidiary
of the group, will be merged
with its listed parent ABCL to
comply with the Reserve Bank
of India’s scale-based regula-
tions for NBFCs which manda-
te listing of non-bank lenders
that feature in the RBI's so-cal-
led ‘upper layer”.
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ABHUIT LELE
Mumbai, 16 April

he Aditya Birla group
I (ABG) is looking to be
among the top three
players in the financial servic-
es business like lending, asset
management (mutual funds),
and life insurance. The
cements-to-fashion conglom-
erate launched an omnichan-
nel digital platform on
Tuesday and is bettingon it to
add 30 million customers in
three years, said Chairman
Kumar Mangalam Birla.

Speaking at the launch of
Aditya Birla Digital Capital
(ABCD), Birla said the new
direct-to-consumer platform
will further help the group's
financial services arm Aditya
Birla Capital Ltd (ABCL) to
acquire customers, especially
from the younger generation,
adding to its current 35 mil-
lion user base.

“It will acquire customers
digitally at scale, cross-sell and
up-sell in a frictionless
manner and become a full-
stack financial services pro-
vider,” Birla said, talking about
the platform, which was built
at a cost of about X100 crore
and has over 400 team
members from disciplines like
technology, data analytics and
distribution.

Aditya Birla Capital's
shares closed at 203 a share
on BSE on Tuesday.

Growingcompetition

Apart from ABCL, Bajaj
Finance and Tata Capital
have launched an app to sell
financial products and scaled
up investments, while the
latest entrant Mukesh

Birla targets top 3
spot in MF, lending,
and life insurance

Aimsto add 30 mn users in 3 years on back of new platform

IT(THE PLATFORM)

WILLACQUIRE
CUSTOMERS DIGITALLY
ATSCALE, (ROSS-SELL
AND UP-SELLINA
FRICTIONLESS MANNER

AND BECOMEAFULL-,

STACK FINANCIAL
SERVICES PROVIDER"

Chairman,
Aditya Birla group

Ambani-backed Jio Financial
Services (JFS) isalso planning
to use Jio's digital infrastruc-
ture to sell financial products
to investors. JFS's entry into
mutual funds, wealth man-
agement, and stock broking
has also led to the competi-
tion in the financial services
space becoming intense. The
Hinduja group is also betting
on financial services with the
acquisition of Reliance
Capital, which had filed for
bankruptcy.

Going forward, Birla said
the financial services sector is
expected to outpace India's
gross domestic product (GDP)
growth by two times in five
years, and the three key com-
ponents of financial services
model - credit, investments,
and insurance — are expected
to grow ata compound annual
growth rate (CAGR) of 19-21 per
cent over three to five years.

“This performance will
mirror the explosive growth
potential expected in the
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financial services sector over
the next few years,” Birla said.
The assets under manage-
ment (AUM) of ABG's lending
unit Aditya Birla Capital
Finance has grown by about
two times to over 21 trillion,
propelling it to become the
fourth largest diversified non-
banking financial company
(NBFC) in the country. Its
housing finance loan portfolio
has also witnessed growth of
27 per cent year-on-year (Y-o-
Y), as on December 31, 2023.
The total premium of life
insurance business stood at
11,101 crore in the first 9
months of the financial year
ended March 31, 2024 (FY24).
The average AUM of the asset
management company (AMC)
unit was ¥3.11 trillion as of
December quarter of FY24.
ABCD could tap into the
ecosystem of businesses like
cement with 150,000 dealers
and retailers and the recently
launched paints business with
over 50,000 channel partners.



https://www.business-standard.com/markets/mutual-fund/birla-targets-top-3-spot-in-mutual-fund-lending-and-life-insurance-124041600903_1.html
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Birla eyes top three slots
in financial services biz

Times News NETWORK

Mumbai: Aditya Birla Gro-
up chairman Kumar Mang-
alam Birla has set an ambi-
tious target for the financial
services arm of the conglo-
merate to be among
the top three players
in each of its prima-
ry businesses — len-
ding, asset manage-
ment, insurance, and
payments. »
Birla said this during the
launch of Aditya Birla Capi-
tal Digital’s new direct-to-
customer app platform. He
said that the platform would
add three crore new custo-
mers in three years, almost
doubling the existing custo-
mer base from 3.5 crore.
Birla said that the group
is now focusing on consu-
mer-facing businesses. “The
launch of new consumer-fa-
cing ventures marks thegro-
up’s commitment to const-

ructing a growth platform
characterised by a unique
confluence of strength and
breadth. Just last month, we
launched our paints busi-
ness, with an initial invest-
ment of Rs 10,000 crore. Ina
few months, we will
launch our jewellery
retail venture withan
initial investment of
Rs 5,000 crore,” he sa-
id. Birla added that
Aditya Birla Capital

has emerged as a growth

engine for the group.

These ambitious targets
have been set ata time when
other corporate groups,
such as Reliance’s Jio Fi-
nancial, Bajaj Finance, Tata
Capital, and L&T Financial
Services, have set similar
growth targets.

Vishaka Mulye, MD &
CEOQ, Aditya Birla Capital,
said the ABCD D2C platform
offers 22 products, including
core financial services and

ABCD's own offerings like
portfolio consolidator. It al-
so provides payment solu-
tions for consumers and
merchants. The platform
aims to enhance Aditya Bir-
la Capital’s digital presence
by acquiring customers di-
gitally, enabling cross-sel-
ling and up-selling, and be-
cominga full-stack financial
services provider.

The strategy to rope in
three crore customers in
three years includes provi-
ding value-added services
on its payments platform.
Users can make one UPI
transaction using balances
from multiple banks if the-
re is a shortfall in one acco-
unt. Customers can also
complete their UPI transac-
tions in low-network loca-
tions by phone call. The app
also facilitates cross-border
UPI payments enabled by
the National Payments Cor-
poration of India.



https://timesofindia.indiatimes.com/city/mumbai/birla-eyes-top-three-slots-in-financial-services-biz/articleshow/109358729.cms
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® UPI, INSURANCE AMONG PRODUCTS OFFERED

Aditya Birla Capital
targets 30 mn users
with new fintech app

Group sees its core
businesses growing
19-21% in 3-5 years

PIYUSH SHUKLA
Mumbai, April 16

ADITYA BIRLA CAPITAL is targeting
toonboard 30 million newcustomers
with its new ABCD mobile applica-
tion in the next three years, CEO
Vishakha Mulye has said.

“Currently we have around 35
million customers across channels
and we have set a target to add
around 30 million new customers
overnext 3 years.The ABCD appwill
allow us to acquire customers at
scale with the power of technology,”
Mulye said on Tuesday. The non-
banking finance company (NBFC)
has invested ¥100 crore in building
the app,she added.

The ABCD app will offer 22 prod-
ucts and services, including UPI,
onlinebill payments, loans,insurance
and investments,among others.The
NBFC claims to have developed the
platform within 12 months using
over 1,000 APIs, and over 5,000
screens. The app is available on
Android and iOS platforms and will
be housed underAditya Birla Capital
Digital,awhollyowned subsidiary of
Aditya Birla Capital.

As of December 31,2023,Aditya
BirlaCapital managesover ¥4.10tril-
lion in aggregate assets under man-

VISHAKHA MULYE, [ KUMAR MANGALAM BIRLA,
CEO, Aditya Birfa Capital chairman, Aditya Birla Group
v v
THEABCDAPP | |AM CONFIDENT,
WILLALLOW US | THATTHIS
TO ACQUIRE PLATFORM WILL
CUSTOMERS AT | SERVEASA
SCALEWITH GROWTH CATALYST
THE POWER OF | ACROSSTHE ABC
. TECHNOLOGY AND ABG
7S ECOSYSTEM
agement (AUM) across different  the ABCD platformwill enable accel-

businesses like loans, insurance and
otherinvestment services.Outof this,
¥1.5 trillion comes from its lending
business, according to information
posted onits website.

On March 11,2024, Aditya Birla
Capital announced mergerofits sub-
sidiaryAdityaBirlaFinance withitself
forcomplyingwiththe Reserve Bank
of India’s (RBI’s) upper layer NBFC
norms.The merger,subject toregula-
tory approvals, is likely to be com-
pleted in the next 12 months,

While ICICI Bank is the sole part-
nerfor UPI transactions fortheABCD
app currently,the NBFCwill onboard
more UPI bank partners in days to
come,officials said. Further,the NBFC
isexploringonboarding Ananya Birla
promoted Svatantra Microfin’s prod-
uctsontheapp.

Kumar Mangalam Birla, chair-
man of the Aditya Birla Group, said

erated growth and allow the NBFCto
takeleadership position inthefinan-
cial services space.

“I am confident, that this plat-
form will serve as a growth catalyst
across the ABC and ABG ecosystem,
and the interplay between financial
servicesstackand thegroup’sdiverse
businesses will foster a win-win syn-
ergy forsuperior product innovation
and unique value creation for all
stakeholders,”hesaid.

Overall, he said that Aditya Birla
group's credit, investment and
insurance businesses will likely
grow ata CAGRof 19-21% in the
next 3-5 years,

"Thethreeleading componentsof
our financial services model - credit,
investment and insurance - are
expected to grow at a CAGR of any-
where from 19-219% over the next
threeto fiveyears, headded.



https://www.financialexpress.com/business/industry-aditya-birla-capital-targets-30-million-users-from-new-fintech-app-3458918/

